OVERVIEW
LTB Entertainment is a Live Music & Entertainment production company that has been
producing stellar concerts and events in over 20 US cities for over 20 years. We have
provided quality entertainment with such artists and groups as: Lady Antebellum, Dolly
Parton, Drake, and Kendrick Lamar to name a few.
LTB Entertainment has also produced events at some of the largest and most famous venues
such as Madison Square Garden, Prudential Center, and MGM Grand in Las Vegas. We are
currently generating revenue by producing concerts for recording artists Cardi B, Lil Wayne,
and Z.Z. Top.
LTB Entertainment is led by former Director of Marketing for Universal music Group.
Lenny Hansen, affectionately known as “Lenny The Barber”. Lenny started his career in
entertainment as a personal groomer to some of music and sports biggest names such as
“Shaquille O’Neil” and the late great musical genius “Prince”.
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LENNY HANSEN DIRECTOR OF OPERATIONS
Lenny Hansen, affectionately known as Lenny the Barber, started his career in entertainment as a
personal groomer to some of music and sports biggest stars. His New York roots, marketing savvy and
natural ability to keep his finger on the pulse of pop culture, has carried Lenny from curating New York's
hottest nightlife destinations; to producing highly-rated reality shows and concerts with top billing
artists; to his latest venture of producing rising star Fetty Wap's first solo tour. He credits these
experiences, his keen understanding of the consumer, and his relationships with key connectors for his
success in consistently producing ground-breaking and original entertainment experiences for over 20
years.
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ADISE BELLILLE VP OF OPERATIONS
Moving from a small town in Trinidad and Tobago at the age of 16, Adise completed his teenage years
in the culturally rich borough of Brooklyn, New York. With his dream to work within the entertainment
industry, Adise formed his first company, Dohcare Promotions, which successfully produced and
marketed college events and would later on expand to concerts in the NYC area. In 2010 Adise formed
Carefree Nation, an entertainment and hospitality company. Carefree Nation's niche was to take their
connections and knowledge and expand into the nightlife world in New York City. Adise has since
owned 3 different nightclubs including Greenhouse NY, W.I.P. (Work in Progress) and Kovo.
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GUS HENINBURG

Executive Producer

Gus Heninburg is the owner of the Bodie Group, a full service event production company. With a
commitment to excellence and ability to produce year after year, Gus and the Bodie Group have been
the go-to production company for some of the country's biggest tours, award shows, and events
including Hot 97's Summer Jam, On The Reggae Tip, GQ Men of the Year, Revlon's Walk Against
Breast Cancer, and Vibe Magazines special events. Not only is Gus committed to his craft but, he shares
his passion for creating excellence within the community as well. Gus is a co-founder of G2 Lacrosse, a
new urban lacrosse program developed to offer inner city youth, an integrated mentorship program
through the appreciation of the game of lacrosse. When Gus is not on the field coaching or on the deck
building shows, Gus is at home creating in the kitchen for his six children.
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AZAR S. BOGAN OPERATIONS ASSISTANT
Azar is the founder of Enigma Management, a music management and consulting company
representing artists, songwriters and producers such as August Rigo (songwriter to Chris Brown, Justin
Bieber, One Direction & more) as well as Ginette Claudette (Sony recording artist). Azar began her
career in music as a DJ in Montreal, Canada - via Dubai & Tehran - where she was the host of a HipHop
radio show on CKUT 90.3FM. She moved to NYC in 2003 and pursued her Masters Degree in Music
Business from NYU. She has since worked in A&R at Universal Motown Records, the Latin American
division of Live Nation, handled the general operations of an independent label and distribution
company and has consulted for many start ups and independent artists. Azar has been managing events
with LTB Entertainment since 2007 and handles promotions, marketing and administration for the
company.
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LENS ALEXIS VP OF DIGITAL MARKETING
Lens Alexis is the founder of AdLens Digital, a full-service digital marketing agency that helps create
meaningful dialog between companies and their target audience. Over the years, Lens has been
recognized as a marketing expert by companies like Google, Facebook, Hubspot, and Shopify (a leading
digital commerce platform). Lens studied Marketing at SUNY Oswego where he developed a passion for
digital marketing and web design and continues to build awareness, generate leads, and drive
conversions for small businesses.
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SERVICES
Content Production
Our team has over 20
years of experience
producing content across
all platforms from digital
to social media to VOD.
The team has cornered
the market on festival
content capturing,
specializing in live
production partnering
with the biggest artists,
networks and brand In
the media and music
industry.

Resource Management

Manage resources in the
most efficient way
possible. Through our rich
network and
relationships, we have
access to resources for a
fraction of the cost.

Talent Buying

Through our extensive
network and longstanding relationship
with artist managers and
booking agents, we field
inquiries from local and
touring acts, and buy
according to venue &
event size & logistics. Our
past successes and
reputation give us a
sizeable advantage over
our competitors.

Event Production
Produce, finance and
market live
entertainment
experiences with a
concentration on
concerts and
entertainment based
events.

Talent Management
Help create and maintain
successful careers for
musicians by managing
all areas of an artist's
career including album
selection, tour
management, target
demographic, and
branding.

Merchandising

Manage and create artist
based merchandise by
assisting with design,
marketing, budgeting and
branding allowing the
artist to concentrate on
what’s most important,
the music.
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Streaming
CM Media ( Rahman Dukes) has built the first enterprise-class "Live Streaming" for this millennial
generation. The audience turns their desktops and mobile devices into a live streaming
technology for real-time engagement and on-demand video coverage of various high profile
events as they are happening anywhere in the world. With previous partnerships including
festivals, artist showcases, and live concerts, CM Media is positioned as the premier destination
for live streaming.
Millennials value experiences, 72% rather spend money on experiences than material things >
live streaming gives them the portal to these experiences when they're unable to attend due to
financial or location restrictions. 51% stream video for over an hour each > live streaming enables
them to enjoy events without the financial burden and guilt that may come with that hefty price
tag. In the US 56% of people watch live streaming video at least once a month. 23% watch at least
once a day! The streaming industry is estimated to reach $70.05 Billion by 2021.
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Digital Advertising
The rise of social media gives us the ability to target and engage prospects as they navigate the
buying process. Social media advertising is effective because the data is provided by the user, so it
is clean and accurate. We target client advertising very efficiently based on geography, interests,
income and property size, among other variables.
Unlike traditional methods of advertising such as billboards or TV ads, interactions with online
ads can be tracked and measured effectively. We create ads that follow the user around the
internet which makes it 70% likelier to convert previous visitors into paying customers.
Retargeting can result in a 147% increase in average conversion rates. By harnessing the power of
internet marketing, we craft advertising that speaks directly to your audience.
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COMPETITIVE ADVANTAGES
•SERVICES - One stop shop with a grassroots approach, where we ●

MARKETING - We have unique marketing skill sets

communicate with our ticket buyers on a personal level.

that enable us to attract new customers at a lower
cost. These skill sets include buying talent before

•HUMAN RESOURCES - Unique industry experience and including

they break into the mainstream, as well as utilizing

Talent Buying, rigging, content production, touring, picking fresh

our combined 50 years of experience to produce a

new talent, and we pay attention to the changing trends -

great live music experience.

especially with the millennial demo. This coupled with well
cultivated relationships with today’s music industry executives

●

LOCATION: Our location allows us to better serve
customers because We are located 10 minutes

and artists.

from NYC which in the location for most music
•OPERATIONAL SYSTEMS - Cost efficient and effective systems

labels, top venues, and potential sponsorship

including the ability to find up and coming talent that are

brands.

trending, but have not yet hit the mainstream.
•

SUCCESSES ACHIEVED TO DATE - Produced over

•CUSTOMERS - Overlooked and underserved consumers in the B

30 live music tours around the globe and

and C markets.

mainstream televisions shows.
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GIVING BACK
Charity Mission:
Our mission is to help transform the learning experience for all students by connecting them to
celebrities, entrepreneurs, politicians, sports figures and leaders through our enrichment
program. Our model brings professionals and celebrities into the classroom to discuss their
academic and career experiences. These visits create a forum for students to learn, engage, and
analyze the academic and career path of their role models. The goal is for the students to
excel academically, become more confident, and develop a greater appreciation for their
academic potential as they pursue their dreams!
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OUR CLIENTS - PAST & PRESENT

OUR CLIENTS - PAST & PRESENT

We believe life is best lived in the moment.
Concerts have a healing power, the ability to take people out of themselves for a few hours.
We leverage our knowledge and relationships to create experiences where memories forged will last a lifetime.

For more information or to grow with us,
please contact:

LENNY HANSEN CEO

EMAIL lenny@ltbentertainment.com

www.ltbentertainment.com

JOIN US

