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LTB Entertainment is led by former Director of keting ersal music Group.
Lenny Har'isen, affectionately known as“enn he Barber”. Lenny started his career in
entertainment as a personal groomer to some of music and sports biggest names such as

“Shaquille O’Neil” and the late great musical genius “Prince”.
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ADISE BELLILLE vr oF oPERATIONS

Moving from a small town in Trinidad and Tobago at the age of 16, Adise completed his teenage years

in the culturally rich borough of Brooklyn, New York. With his dream to work within the entertainment

industry, Adise formed his first company, Dohcare Promotions, which successfully produced and

marketed college events and would later on expand to concerts in the NYC area. In 2010 Adise formed
Carefree Nation, an entertainment and hospitality company. Carefree Nation's niche was to take their
connections and knowledge and expand into the nightlife world in New York City. Adise has since

owned 3 different nightclubs including Greenhouse NY, W.I.P. (Work in Progress) and Kovo.
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SERVICES

Content Production

Our team has over 20
years of experience
producing content across
all platforms from digital
to social media to VOD.
The team has cornered
the market on festival
content capturing,
specializing in live
production partnering
with the biggest artists,
networks and brand In
the media and music
industry.

Resource Management
Manage resources in the
most efficient way
possible. Through our rich
network and
relationships, we have
access to resources for a
fraction of the cost.

Talent Buying
Through our extensive
network and long-
standing relationship
with artist managers and
booking agents, we field
inquiries from local and
touring acts, and buy
according to venue &
event size & logistics. Our
past successes and 4
tation give us a
‘E:ble advantage over
our competitors.

Event Production
Produce, finance and
market live
entertainment
experiences with a
concentration on
concerts and
entertainment based
events.

Talent Management
Help create and maintain
successful careers for
musicians by managing
all areas of an artist's
career including album
selection, tour
management, target
demographic, and
bra'nding.

4

Merchandising
Manage and create artist
based merchandise by
assisting with design,
marketing, budgeting and
branding allowing the
artist to concentrate on
what’s most important,
the music.
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SERVICES

Streaming

CM Media ( Rahman Dukes) has built the first enterprise-class "Live Streaming" for this millennial
generation. The audience turns their desktops and mobile devices into a live streaming
technology for real-time engagement and on-demand video coverage of various high profile
events as they are happening anywhere in the world. With previous partnerships including
festivals, artist showcases, and live concerts, CM Media is positioned as the premier destination
for live streaming.

Millennials value experiences, 72% rather spend money on experiences than material things >
live streaming gives them the portal to these experiences when they're unable to attend due to
financial or location restrictions. 51% stream video for over an hour each > live streaming enables
them to enjoy events without the financial burden and guilt that may come with that hefty price
tag. In the US 56% of people watch live streaming video at least once a month. 23% watch at least
once a day! The streaming industry is estimated to reach $70.05 Billion by 2021.
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SERVICES

Digital Advertising

The rise of social media gives us the ability to target and engage prospects as they navigate the
buying process. Social media advertising is effective because the data is provided by the user, so it
is clean and accurate. We target client advertising very efficiently based on geography, interests,
income and property size, among other variables.

Unlike traditional methods of advertising such as billboards or TV ads, interactions with online
ads can be tracked and measured effectively. We create ads that follow the user around the
internet which makes it 70% likelier to convert previous visitors into paying customers.
Retargeting can result in a 147% increase in average conversion rates. By harnessing the power of
internet marketing, we craft advertising that speaks directly to your audience.
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COMPETITIVE ADVANTAGES

*SERVICES - One stop shop with a grassroots approach, where we® MARKETING - We have unique marketing skill sets

communicate with our ticket buyers on a personal level. that enable us to attract new customers at a lower

cost. These skill sets include buying talent before

*HUMAN RESOURCES - Unique industry experience and including they break into the mainstream, as well as utilizing

Talent Buying, rigging, content production, touring, picking fresh our combined 50 years of experience to produce a

new talent, and we pay attention to the changing trends - great live music experience.

especially with the millennial demo. This coupled with well

cultivated relationships with today’s music industry executives ~ ® LOCATION: Ounlocation allows us to better serve

It ists. Customers because We are located 10 minutes

".’ from NYC which in the location for most music

*OPERATIONAL SYSTEMS - Cost efficient and effective systems labels, top venues, and potefitial sponsorship

including the ability to find up and coming talent that are brands.

trending, but have not yet hit the mainstream.

e SUCCESSES ACHIEVED TO DATE - Produced over

¢CUSTOMERS - Overlooked and underserved consumers in the B 30 live music tours around the globe and

and C markets. mainstream televisions shows.
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GIVING BACK

Charity Mission:

Our mission is to help transform the learning experience for all students by connecting them to
celebrities, entrepreneurs, politicians, sports figures and leaders through our enrichment
program. Our model brings professionals and celebrities into the classroom to discuss their
academic and career experiences. These visits create a forum for students to learn, engage, and
analyze the academic and career path of their role models. The goal is fer the students to

excel academically, become more confident, and develop a greater appreciation for their

academic potential as they pursue th.dreams! L
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OUR CLIENTS - PAST & PRESENT
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For more information or to grow with us,
please contact:

LENNY HANSEN ceo

EMAIL lenny@Iltbentertainment.com

www.ltbentertainment.com



